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ABSTRACT

Tempe is known as one of the superior products afaly. Hence, the development of micro- scale Tempe
entrepreneurs is less visible. This study is tryimgliscover the perception of micro-scale Tempeepneneurs’profit that
are affected by the business objectives that affegit performance. This research was conducteddiyg qualitative
approach. Data were collected by using the intert®the micro-scale Tempe entrepreneurs in Malahg. informants
are selected by using snowball sampling technighe. findings in this study are the perception o€nmiscale Tempe
entrepreneurs is divided into two which are thecpption related to the world and the hereafter. fliffdlment of these
perceptions requires business continuity continlyoss that earnings continue to be generated. &tlabridly affairs,
they want the profits that can be used to meeth@stds. When basic needs are met, accordingitaribeme are gains
that can be used for investments into other busesesAs for the affairs of the hereafter, they juant to have a business
that makes able to worship in peace, and afteitallas nominally want the profits that can be usedontinue to charity.
Related to the calculation of earnings, they juahiro get high profits that will go into the cdmion of cost of sold

goods.
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